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What is an EDPNC?
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The Economic Development Partnership of North Carolina improves the economic well-being and quality of 
life for all North Carolinians. We do this by collaborating with state, regional, local, and private-sector 
partners in new business recruitment, existing employer support, international trade and export assistance, 
small business start-up counseling, and tourism promotion.

Presenter Notes
Presentation Notes
Whether you’re a visitor to our state, or if you’re looking for information about starting, growing, or relocating your business to North Carolina–we’re here to help. We’re proud to serve as the statewide economic development organization and are here to show you around, connect you to the right resources, and help you feel right at home in North Carolina.The Economic Development Partnership of North Carolina advances the economic interests of North Carolina’s 100 counties and more than 10 million residents, through its collaboration with state, regional, local, and private-sector partners in new business recruitment, existing employer support, international trade and export assistance, small business start-up counseling, and tourism promotion. 



Visit North Carolina 
Program Goals

The mission of 
Visit North Carolina is:

To unify and lead the state in 
positioning North Carolina as a 
preferred destination for 
travelers and film production 
and in maximizing economic 
vitality statewide.

Presenter Notes
Presentation Notes
Our mission is to unify and lead the state’s tourism efforts.



2021: Recovery Year 
for NC Tourism

• $28.9 Billion in Visitor Spending
• 45% increase from 2020

• More Than 197,000 Jobs 
• Growth of 18,000 jobs after 2020’s 

losses

• $1.5 Billion in Federal Tax Revenues
• Up 27.8%

• $1.2 Billion in State Tax Revenues
• Up 34.4%

• $1.1 Billion in Local  Tax Revenues
• Up 25.9%

Presenter Notes
Presentation Notes
The North Carolina tourism industry generated $28.9 billion in 2021, just 1 percent below the record set in 2019. Visitor spending increased 45 percent from 2020.After losing more than 26 percent in employment in 2020, the tourism-supported workforce increased 10.5 percent to 197,500 jobs. While this is good news, the figure remains more than 18 percent below the 2019 record of 242,600.Tourism payroll increased 19 percent to $7.7 billion. State and local governments saw rebounds in tax revenues to $2.3 billion. For the second year in a row, North Carolina ranks fifth among states for domestic U.S. visitation.On average, each North Carolina household saved $580 in state and local taxes as a direct result of visitor spending in the state.  



NC claimed the 5th most 
visited state for domestic 
travelers for a second year.

2021 Visitation Rank 
1. California 
2. Florida 
3. Texas 
4. New York 
5. NORTH CAROLINA
6. Pennsylvania
7. Georgia
8. Tennessee 
9. Michigan
10. Arizona

Presenter Notes
Presentation Notes
For the second year in a row, North Carolina ranked 5th in domestic visitation among U.S. states.



Coastal Region 
Visitation
• Approximately 27.5% of North 

Carolina’s 44 million visitors in 
2021 visited the Coastal Region 
of the state.  Of those visitors, 
the majority (83%) were 
overnight visitors.

• Overnight visitor parties to the 
Coastal Region spent an 
average of $1,172 per trip in 
2021

Transportation 
within NC, 7.0%

Lodging, 53.8%
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15.7%
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Overnight Visitor Spending – Coastal Region



Top States of Origin for Overnight Coastal Visitors - 2021
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State of Origin of NC Overnight Visitors

North Carolina, 34.8%
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Presenter Notes
Presentation Notes
While in-state visitors are the largest percentage, out-of-state visitors make up nearly two-thirds of all overnight travel to North Carolina.



Average Overnight Trip Expenditures
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Presentation Notes
Average Trip SpendingOut-of-state visitors to North Carolina spend seventy-one percent more on average per trip than resident visitors, particularly in the categories of lodging, gasoline/transportation and food/beverage.



Partner Marketing Spend

100% in NC, 
13%

75% in NC, 56%

50% in NC, 19%

<25% in NC, 6%

25% in NC, 10%

Presenter Notes
Presentation Notes
NC Travel Industry Partner Marketing Investment88 percent of partners invest at least half of their marketing dollars or more only in North Carolina.More than two-thirds of our partners invest more than 75% of their marketing dollars inside the state.Our role is to help partners maximize their out-of-state marketing efforts to bring more of those higher-spending visitors to the state.This allows us to complement what our partners are doing inside the state and not compete with it. 



Visit North Carolina Programs

Visit NC
• Advertising
• Public Relations
• Group Travel
• Sports Event Marketing
• Industry Leadership
• International Marketing
• VisitNC.com

• Tourism Development
• Retire NC Program
• Research
• Community Outreach
• Social Media Outreach
• Film
• Publications

Commerce Visitor Services
• Welcome Centers
• Fulfillment

• Call Center
• Warehouse



Outdoor NC Initiative
A statewide, partner-driven 
initiative that encourages 
visitors and residents to 
spend time enjoying and 
caring for North Carolina’s 
vast natural, outdoors 
experiences.

Presenter Notes
Presentation Notes
For decades Visit NC has been promoting soft adventure and breathtaking scenery.  This now comes with a responsibility to care for our public lands to ensure they are pristine for generations to come.In 2020 when everyone was going outside, it became a new issue.  Many of these folks had never been in the outdoors and didn’t have the knowledge to know how certain behaviors effected the space.  Visit NC partnered with the NC Outdoor Recreation Industry office and Leave No Trace Center for Outdoor Ethics to create Outdoor NC.Leave No Trace is a research science-based authority on the outdoors.  
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Presenter Notes
Presentation Notes
INITIATIVE OBJECTIVESTo ensure that visitors and residents have the knowledge and skills to protect North Carolina’s natural landscapes. 



We all want North Carolina’s 
outdoor spaces to be 
beautiful and pristine for 
generations to come, but to 
make that happen we need 
to own the impact we have 
on the environment around 
us. That’s why it’s up to each 
of us to learn the 7 
principles of Leave No Trace 
and make it part of our 
nature.

Make It Your Nature

Presenter Notes
Presentation Notes
Our goal is to have all residents and visitors make it their nature to practice LNT principles.  This isn’t an amusement park with someone coming behind to put it back together, clean up trash, and protect the wildlife.



2019 Outdoor 
Participation
Report 

Presenter Notes
Presentation Notes
Conducted by the Outdoor Foundation.  Even before COVID-19 numbers were steadily increasing.



Outdoor Recreation 
and Recovery

Who is the new outdoor 
participant and how do we 
retain them beyond COVID?

Presenter Notes
Presentation Notes
Released mid-pandemic 2021.  It focused on new visitors to the outdoors or those with renewed interest with everything closed.  This report is in the toolkit.



Increased Outdoor Recreation Participation

19

Presenter Notes
Presentation Notes
KEY TAKEAWAY: �Those who participated in an outdoor activity for the first time alone did so close to home  (within 10 miles) and chose an activity with a low barrier to entry (e.g., walking, running, biking, hiking, etc.). Nationwide outdoor recreation saw 237 million visits to National Parks in 2020Generating $14.5 billion in spending in local communities



Increased 
Participation

How likely are new 
participants to 
continue their 
outdoor activities 
after the pandemic? 

Presenter Notes
Presentation Notes
Research shows that this trend is not going away.  People have discovered the benefits of reconnecting with family and nature.



North Carolina’s 
Outdoor Recreation Industry

• $28 BILLION  In Consumer Spending

• 260,000  Direct Jobs

• $8.3 BILLION In Wages and Salaries

• $1.3 BILLION In State and Local Tax Revenue

Presenter Notes
Presentation Notes
No only is there a need to protect our wild places and visitor experiences, but also our states outdoor recreation economy.  Through OUTDOOR NC we work with Partners across the state with a shared vision for protecting our states natural assets.  Our wild places are the infrastructure of our states thriving outdoor recreation economy, so we know the importance of taking care of this places for future generations and future recreationists. 



• Draw visitors who spend money at local 
businesses

• Attract new talent and investments

• Increase property values 

• Improve quality of life and public 
health, particularly in low-income 
neighborhoods

Economic Benefits of 
Outdoor Recreation

Presenter Notes
Presentation Notes
RESEARCH FROM HEADWATER ECONOMICS DEMONSTRATES THAT OUTDOOR RECREATION AMENITIESIt is Economic Development! 



Coastal Principles

Presenter Notes
Presentation Notes
Sample of one of the posters customized with the Outdoor NC/LNT coastal principles.Since being the first state with an ocean coastline to partner with LNT, we developed these principles with input from tourism partners, residents and land managers.



7 LEAVE NO TRACE PRINCIPLES

PLAN AHEAD 
AND PREPARE

24

STICK TO 
TRAILS AND 
OVERNIGHT 

RIGHT

TRASH YOUR 
TRASH

LEAVE IT AS 
YOU FIND IT

BE CAREFUL 
WITH FIRE

KEEP 
WILDLIFE 

WILD

SHARE OUR 
TRAILS

Presenter Notes
Presentation Notes
The principles are always the same, but have different ‘whys’ depending on the locations.  These are guidelines.It’s about educating users, not finger waging.  We’ve all had enough of people telling us what to do in the last few years.  It’s not about treating the outdoors as a museum but explain the WHY we have the principles.  This is a statewide initiative. 



Outdoor NC – 2022 Partner Alliance
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Patron Level:
McDowell Co TDA

Presenter Notes
Presentation Notes
37 members with more than half in Tier 1 or 2 countiesPartners have used the icons on trail maps, websites to reach visitor prior to arrival, postersFor the last two years we’ve posted the Outdoor NC LNT principles on the map cover of the state travel guide



#makeityournature

Presenter Notes
Presentation Notes
Remember to tag your photos with #makeityournature!
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Respect North Carolina’s 
outdoor spaces and my 

fellow visitors by practicing 
the Leave No Trace 

Principles.

Learn and honor the cultural 
norms for the places I visit.

Map my trip wisely, avoid 
times of peak visitation, and 
have Plan B in my pocket if 

the parking lot is full.

Play it safe when it comes to 
waterfalls, rip currents and 

other forces beyond my 
control.

Stick to established trails 
and avoid damaging (or 

impacting) pristine surfaces.

Remove my own litter and 
my dog’s doo, and to pitch 

in whenever I see trash.

Avoid intruding on the 
habitats and areas where 

bears, wild horses, 
salamanders and other 

creatures live.

Take pictures from the trail 
instead of souvenirs from 

nature.

Treat everyone I encounter 
with patience and 
understanding in 

consideration for people 
who may be unaware of 
caring for the outdoors.

I vow to make it my nature to:

Presenter Notes
Presentation Notes
Visit North Carolina and Leave No Trace want you to Make It Your Nature next time – and every time – you visit our great outdoors by taking the Outdoor NC Pledge. We are currently running a campaign to encourage people to take the pledge. During the next year drawings will be held quarterly for a lucky outdoor adventurer to win an ENO Leave No Trace hammock!  I vow to make it my nature to:Respect North Carolina’s outdoor spaces and my fellow visitors by practicing the Leave No Trace Principles.Learn and honor the cultural norms for the places I visit.Map my trip wisely, avoid times of peak visitation, and have Plan B in my pocket if the parking lots full.Play it safe when it comes to waterfalls, rip currents and other forces beyond my control.Stick to established trails and avoid damaging (or impacting) pristine surfaces.Remove my own litter and my dog’s doo, and to pitch in whenever I see trash.Avoid intruding on the habitats and areas where bears, wild horses, salamanders and other creatures live.Take pictures from the trail instead of souvenirs from nature.Treat everyone I encounter with patience and understanding in consideration for people who may be unaware of caring for the outdoors.
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Heidi Walters
Sr. Director of Partner & Industry Relations
Heidi.Walters@visitnc.com
919-447-7762

THANK YOU

Scott Peacock
Director of Tourism Marketing
Scott.Peacock@visitnc.com
919-447-7760

mailto:Heidi.Walters@visitnc.com
mailto:Scott.Peacock@visitnc.com
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