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What is an EDPNC?

Economic  Development

Business 

Start-up

Business 
Recruitment

Product 
Export 

Assistance

Tourism 
Development

Business 
Growth & 
Retention

The Economic Development Partnership of North Carolina improves the economic well-being and quality of 

life for all North Carolinians. We do this by collaborating with state, regional, local, and private-sector 

partners in new business recruitment, existing employer support, international trade and export assistance, 

small business start-up counseling, and tourism promotion.



Visit North Carolina 
Program Goals

The mission of 

Visit North Carolina is:

To unify and lead the state in 

positioning North Carolina as a 

preferred destination for 

travelers and film production 

and in maximizing economic 

vitality statewide.



2022 Statewide Direct 
Visitor Impact

• $33.3 Billion in Visitor Spending
• +15%

• More Than 216,000 Jobs 
• +10%

• $1.7 Billion in Federal Tax Revenues
• +9%

• $1.3 Billion in State Tax Revenues
• +7%

• $1.2 Billion in Local  Tax Revenues
• +4%



Impact of Domestic & International Travel on North Carolina
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Effect of Visitor Spending on North Carolina Residents’ Tax 
Savings
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VISITOR SPENDING



2022 Year End Lodging Data

NC
Commercial 

Lodging

Airbnb/HomeAway 
entire home rentals 

(AirDNA)

Vacation Rentals
(KeyData)

Occupancy Up 8% Down 7% Down 14%

Room Rates Up 14% Up 5% Up 15%

RevPAR Up 22% Down 2% Down 1%

Revenues Up 23% Up 27% Up 7%

Demand Up 9% Up 21% Down 7%

Supply Up 1% Up 30% Up 7%

Sources: STR, AirDNA, KeyData 2023



Average Overnight Trip Expenditures
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NC claimed the 6 th most visited state for domestic travelers in 2022

2022 Visitation Rank 
1. California 

2. Florida 
3. Texas 

4. New York 
5. Tennessee

6. NORTH CAROLINA
7. Pennsylvania

8. Georgia
9. Michigan

10. Ohio



Tourism Impact on All Other Sectors
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Tourism Demand: $29.5 Billion

Total Business Sales:    $44.6 Billion



State of Origin of NC Overnight Visitors

North Carolina, 

37.3%

Virginia, 10.2%
South Carolina, 

8.5%

Georgia, 7.3%

Florida, 

5.4%

Pennsylvania, 

3.7%

New York, 3.6%

Maryland, 3.0%

Tennessee, 

2.9%

New Jersey, 

1.6%

Other, 16.5%



Top 40 NC Counties for Visitor Spending (2021)  

County Tier

1 Mecklenburg 3

2 Buncombe 2

3 Wake 3

4 Dare 2

5 Guilford 2

6 Brunswick 2

7 New Hanover 2

8 Forsyth 2

9 Durham 3

10 Moore 3

County Tier

11 Carteret 3

12 Cumberland 1

13 Cabarrus 3

14 Currituck 3

15 Watauga 3

16 Jackson 2

17 Henderson 3

18 Onslow 2

19 Swain 1

20 Iredell 3

County Tier

21 Macon 3

22 Haywood 2

23 Nash 1

24 Catawba 2

25 Gaston 2

26 Rutherford 1

27 Pitt 2

28 Johnston 3

29 Avery 2

30 Alamance 2

County Tier

31 Davidson 2

32 Orange 3

33 Rowan 1

34 Transylvania 3

35 Wayne 1

36 Randolph 1

37 Pender 3

38 Union 3

39 Craven 2

40 Robeson 1

*tiers reflect 2021 tiers as defined by the NC Department of Commerce



VISITATION TRENDS



Average Overnight Trip Expenditures
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Tourism Impact on All Other Sectors (2021 data)
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Tourism Demand: $33.2 Billion

Total Business Sales:    $50.2 Billion



HOW WE MARKET



Visit North Carolina Programs

Visit NC
• Advertising
• Public Relations
• Group Travel
• Sports Event Marketing
• Industry Leadership
• International Marketing

• VisitNC.com

• Tourism Development
• Retire NC Program
• Research
• Community Outreach
• Social Media Outreach
• Film
• Publications

Commerce Visitor Services
• Welcome Centers
• Fulfillment

• Call Center
• Warehouse



Outdoor NC Initiative

A statewide, partner-driven 
initiative that encourages 
visitors and residents to 
spend time enjoying and 
caring for North Carolina’s 
vast natural, outdoors 
experiences.
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We all want North Carolina’s 
outdoor spaces to be 
beautiful and pristine for 
generations to come, but to 
make that happen we need 
to own the impact we have 
on the environment around 
us. That’s why it’s up to each 
of us to learn the 7 
principles of Leave No Trace 
and make it part of our 
nature.

Make It Your Nature



Increased 
Participation

How likely are new 
participants to 
continue their 
outdoor activities 
after the pandemic? 



North Carolina’s 
Outdoor Recreation Industry

• $11.8 BILLION  In Consumer Spending

• 120,000  Direct Jobs

• $10 BILLION to the state’s GDP



• Draw visitors who spend money at local 
businesses

• Attract new talent and investments

• Increase property values 

• Improve quality of life and public 
health, particularly in low-income 
neighborhoods

Economic Benefits of 
Outdoor Recreation



Coastal Principles







Heidi Walters

Sr. Director of Partner Marketing

Heidi.Walters@visitnc.com

919-447-7762

THANK YOU

mailto:Heidi.Walters@visitnc.com
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