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A7~ Whatis an EDPNC?

Economic Development

Product Business
Export
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Tourism
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Business
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The Economic Development Partnership of North Carolina improves the economic well-being and quality of
life for all North Carolinians. We do this by collaborating with state, regional, local, and private-sector
partners in new business recruitment, existing employer support, international trade and export assistance,

small business start-up counseling, and tourism promotion.




The mission of
Visit North Carolina is:

To unify and lead the state in
positioning North Carolina as a
preferred destination for
travelers and film production
and in maximizing economic
vitality statewide.




$33.3 Billion in Visitor Spending

« +15%
More Than 216,000 Jobs
« +10%

$1.7 Billion in Federal Tax Revenues
° +9%

$1.3 Billion in State Tax Revenues
° +7%

$1.2 Billion in Local Tax Revenues
° +4%




Impact of Domestic & International Travel on North Carolina

Total Visitor Spending (Domestic + International)
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Effect of Visitor Spending on North Carolina Residents’ Tax

Savings
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2022 Year End Lodging Data

NC Airbnb/HomeAway Vacation Rentals
Commercial entire home rentals (KeyData)
Lodging (AirDNA)

Sources: STR, AirDNA, KeyData 2023
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NC claimed the 6™ most visited state for domestic travelers in 2022

2022 Visitation Rank

1. California
2. Florida
3. Texas
4. New York
5. Tennessee
6. NORTH CAROLINA
7. Pennsylvania
3. Georgia
9. Michigan
10. Ohio



Tourism Business Sales, Billions

7
. Tourism Demand: $29.5 Billion
5 Total Business Sales: $44.6 Billion
4
3
2 I
q
o ) & & & 5 e o _
&@ Q}'zf’o é'“ 6@0 gQ boo 4\(‘0 | @00 o(\o «@ &e(‘ é\& U’( C,Qo .\\&e boo ] \0\0
p A & P < & N & & S N
> N & e << ¢ & & & 2 < &50 @6\ < N & %
& 3> on~ v o é,“% ‘é‘& Q‘é\ ~<\°\0 ¢ <s°° b\b @e’( o'bo N <®
L oe'b Cd o & QL Q% & ©) &° e @
< Q (\'b '\OQ (0 >
RN X Py & N
e»\o &% & C ve
é\o Q.o Iy
&S Vi

B Direct Indirect Induced



State of Origin of NC Overnight Visitors

Other, 16.5%_

New Jersey,
|.6%

North Carolina,
37.3%

Tennessee,
2.9%

Maryland, 3.0%

“\

New York, 3.6%

Pennsylvania,
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Virginia, 10.2%
South Carolina,

8.5%



R T I I

Mecklenburg
Buncombe
Wake

Dare

Guilford

2

3

4

5

6 Brunswick
7 New Hanover
8 Forsyth

9  Durham

|0 Moore

N NN N N M W DN

12
13

| 4
|5
|6
|7
18
19

20

Carteret
Cumberland
Cabarrus
Currituck
Watauga
Jackson
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Iredell

*tiers reflect 2021 tiers as defined by the NC Department of Commerce
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Average Overnight Trip Expenditures
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Tourism Business Sales, Billions
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Tourism Demand: $33.2 Billion

Total Business Sales: $50.2 Billion
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Visit NC

Advertising

Public Relations

Group Travel

Sports Event Marketing
Industry Leadership
International Marketing

VisitNC.com

Commerce Visitor Services

Welcome Centers
Fulfillment

Tourism Development
Retire NC Program
Research

Community Outreach
Social Media Outreach
Film

Publications

Call Center
Warehouse




Outdoor NC Initiative

A statewide, partner-driven
Initiative that encourages
visitors and residents to
spend time enjoying and
caring for North Carolina’s
vast natural, outdoors
experiences.







Make It Your Nature

We all want North Carolina’s

outdoor spaces to be

beautiful and pristine for

generations to come, but to

make that happen we need

to own the impact we have

on the environment around

us. That’s why it’s up to each . |

of us to learn the 7 S m
principles of Leave No Trace | e | |

d make it part of
ature, o N |

i«




Increased
Participation

How likely are new
participants to
continue their

OUtdOOr activities WALKING BICYCLING FISHING RUNNING/ BIRDWATCHING
DURING FREE/ OUTSIDE (OF ANY KIND) JOGGING
LEISURE TIME OUTSIDE

after the pandemic?

. % LIKELY TO CONTINUE PARTICIPATING



North Carolina’s
Outdoor Recreation Industry __ .
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« $11.8 BILLION In Consumer Spending B = | 4 -
« 120,000 Direct Jobs
e $10 BILLION to the state’s GDP



Economic Benefits of
Outdoor Recreation

Draw visitors who spend money at local
businesses

Attract new talent and investments

Increase property values

Improve quality of life and public
health, particularly in low-income
neighborhoods




Coastal Principles

MAKE IT

YOUR NATURE

TO PROTECT
NORTH CAROLINA'S
COASTAL
OUTDOOR SPACES

The Narth Caralina outdoors is really a
reflection of you That's why Outdoor NC

and Lesve No Trace have partnered
together to make it easy for you to help
preserve the natural beasty of our state.

PENDER

UNTY NC

PLAN AMEAD AND PREPARE

* Beattentive to weather conditions. Weather ot the coast can change: Swmumml'l
mqmﬂy—iymndli&nkmﬂ'ﬂesﬂimadh!
* Know the tide schedhles, check the i mnemmpusudhmwlhmfyllun.beﬂuﬁul
of shorehreak, and watch for flags at the beach Sgnifying water conditions.

+ Red fiags mean no swimming.
. mw. lifrguard. Pack food, water and the right dothes to protect you from

* Remessher to park colly in designated parking areas. [f that area is full, drive to another cor.

STICK TO TRAILS AND OVERNIGHT RIGHT
+ Stick 80 designated traiks to and from the beach or water, and derable surfaces ca the beach sach
nssmia:el:dhnmd.&udmnﬁvkmﬂmuﬂ]hmwbym

. hmmlml}ue be entire marine microbiomes bensath your feet! Avcid rocks
mdlnhﬁsum:nﬂdummsnnﬁsp&

+ Camp onky in designated areas.

TRASH YOUR TRASH

* Trash many ways. We knowthat washed up by the tides from the ocean/
nmslmuxm Weannlldwur:gnb;p&xml = wz::d %
ﬂhmhﬂdnmkrhhuamnhtnzpmp&mxlmlm‘d\:ym along

the will make it better for that often ingest trash affer
- ot which comcare e o TR
+ Don't to pack out s waste, 3 it contains harmbul bacteria that intowater
h'!’ o v m-nhnmwkﬂ. e
. P:,s:adpdim‘hhmm&dnmu hairs and other p i {fthe beach

. all chairs and wmbcellas be removed daily for the of wildlife and
mll&ydm’tvgm the ccmn. hmlmpnﬂfmhd:ﬂrqnh':‘:y

LEAVE IT AS YOU FIND IT

* Qur riversfsounds and oosan are hoee to many sensitive babitats for wildlife and plants—soee
endangered. Irstead of gathering plants, moving rocks, taking shells and sand dollars, take
a picture to share and to hold on to that memory.

* Lestve rocks and shells as you Snd them to protect critters’ sensitive habitats, prevert ersion
and avoid other impacts.

+ Fill in sand holes, keep flashights and autdoce house Bghts off 20 they are not 2 haxard to nesting
= turtles.

BE CAREFUL WITH FIRE
+ Mo choose to have a Sre at the beach, chack an regulations, secure a permit if needad,
njxjxilnkmdh:pdtﬁtm‘.lfnﬂndﬂhmdfmnduwﬂtﬂd?
beraking brunches from trees. By Srewood localky to avid bringing in inwasive spacies.
. mﬂgﬁod&mdﬁhkﬁmsmmﬂanﬂuﬂ
are Slindin.

KEEP WILDLIFE WILD

. ﬂ!!{ﬂnﬂuﬁlc‘uﬂ&ﬁm“ﬂbﬂs.ﬂuﬂdmﬂs masry different
species of birds and marine B All wildife should be treated rupnmd!munlm
yom are visiting.

Observe crestures from a distance Getting oo close causes undoe stress and harm.

Never feed wild animals, inchading sea. hah:sdn’nmdbdimn'ad
ull{:xnrd.wmmb’eu:x uﬂk’ properly nn::sdlq

s oy 3 Aol

: m&mmm@wmh@a;mh-mmmm
octangiedinit.

BE CONSIDERATE OF OTHERS AND SHARE THE OUTDOORS
Prople have 2 range of skill bevels and diffierent idess shoat how to the outdoors. Respect
dusmhmmuhnsmﬂmﬂhv&:nn‘mm&ﬂ

* Be mindful of your noise kevel s that athers can Esten R st
m-mmmmmﬁmdum

€ Lamve NoTracx LNTog
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HOME y\:loll}) EVENTS BLOG TOOLKIT

The Year of the Trail Community Toolkit serves as a resource to support
trail events and community engagement around trails across the state
of North Carolina. It includes helpful resources, background and
information about the state-level Year of the Trail campaign, the
history, impact, and opportunities surrounding trails in NC, and a guide
to hosting Year of the Trail events in local communities around the
state. The Toolkit also includes downloadable resources that may help
navigate NC Year of the Trail including Year of the Trail logos and

branding assets, planning tools, templates and much more.

FIND A TRAIL




THANK YOU

Heidi Walters

Sr. Director of Partner Marketing
Heidi.Walters@visitnc.com
919-447-7762



mailto:Heidi.Walters@visitnc.com
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